Letters by Walkup, Melanie
Woman C.P.A. 




Follow this and additional works at: https://egrove.olemiss.edu/wcpa 
 Part of the Accounting Commons, and the Women's Studies Commons 
Recommended Citation 
Walkup, Melanie (1984) "Letters," Woman C.P.A.: Vol. 46 : Iss. 1 , Article 8. 
Available at: https://egrove.olemiss.edu/wcpa/vol46/iss1/8 
This Article is brought to you for free and open access by the Archival Digital Accounting Collection at eGrove. It 
has been accepted for inclusion in Woman C.P.A. by an authorized editor of eGrove. For more information, please 
contact egrove@olemiss.edu. 
For companies that incur substantial 
expenses in relocating executives, 
these techniques can yield significant 
savings. The relocation service com­
panies may also reduce some of the 
difficulties incurred in relocating ex­
ecutives by interposing a “disinter­
ested” third party between the 
employer and the executive.
Caution:Since this technique has 
not been sanctioned in any published 
revenue rulings or cases, companies 
interested in adopting this type of 
policy should consider obtaining their 
own ruling. Ω
Joyce M. Lunney, CPA, is Director of 
Taxation for Universal Health Services, 
Inc., a hospital management company. 
She is a graduate of the Wharton 
School of the University of 
Pennsylvania. She is Northeast Area 
Director of ASWA, Tax Editor of The 
Woman CPA, and President of Big 
Sisters of Philadelphia, Inc.
LETTERS
Dear Editor:
I appreciated your column in the July 
issue of The Woman CPA. You made 
your point very effectively. I would just 
like to drop you a line regarding the 
views of a typical reader.
What The Woman CPA needs is a 
little zing. Any periodical must be 
responsive to its readers — it must 
market to its readers' interests. What 
is the natural constituency of The 
Woman CPA? If The Woman CPA 
wants to build leadership and appeal 
to the interests of their natural reader­
ship, it needs to print articles that are 
less technical and of more general in­
terest to women professionals. I can 
read the Journal of Accountancy 
whenever I want to bone up on 
technical subjects (good reading for 
when I wake up at 3 a.m. and cannot 
get back to sleep.) I really see The 
Woman CPA’s “market position” as a 
niche between Savvy magazine, 
Business Week, and Harvard 
Business Review. I want to know about 
things such as:
• How do I as a woman professional 
break into the “old boys” lunch 
crowd?
• How do I handle a male subordinate 
who wants my job and resents me?
• How do I handle a professional peer 
who is sabotaging me?
• How do I develop my practice? The 
male route of country club member­
ships and golf games doesn’t seem 
right for me.
• How should I dress? Must I abide 
strictly by John Molloy’s rules?
The Woman CPA is the voice of 
AWSCPA and ASWA and could be a 
very effective tool in building member­
ship. The prospective member con­
siders whether to pay dues to 
AWSCPA and to ASWA based on the 
benefit to herself not on the general 
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women’s organizations. The Woman 
CPA is the principle means of deliver­
ing “benefit” to a member.
If we’re going to spend dues money 
on producing a periodical, let’s do it 
right! Have we considered hiring a pro­
fessional editor? I don't think we can 
expect the kind of publication I think 
we need from anyone who does the job 
on a volunteer basis on top of a full- 
time job. It’s expecting the impossible.
This has been a real stream-of- 
consciousness letter. I hope I have not 
offended anyone in expressing my 
views. We both want the same thing 




The Editor invites your comments 
and answers to the questions posed in 
the above letter.
The Woman CPA, January, 1984/29
